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KEY ELEMENTS
• An average tv audience of 520.000 viewers and a peak audience of 875.000 viewers for the 
2015 Tour de France in Flanders is predicted. This is an increase of 10 to 15% compared to
2014, but well below the 2011 record tv audience of 586.000 viewers. (see slide 3)
• The 20th stage with finish on Alpe d’Huez is expected to be the best watched stage, while the 
opening time trial stage will probably attract the lowest number of tv viewers. (see slide 4)
• The model I developed for predicting Tour de France tv audiences has performed extremely
well when considered over a longer period of time. For all stages from 2011 to 2014 an overall 
average Flemish tv audience of 510.624 was predicted by my model, while in reality the tv 
audience equalled 505.702, a difference of 1% only. (see slide 6)
• Since 2011, international tv audiences for the Tour de France have decreased significantly. 
Although the worldwide total number of Tour de France tv viewers will undoubtedly increase
this year as a result of the renewed German public broadcasting of the event, it will be
interesting to see if the downward trend in the other countries will be stopped. (see slide 7)
- Average (black dotted line): prediction of 520.000 viewers averaged over all stages (black borders 
refers to 95% confidence interval)
- Peak audience (blue dotted line): prediction of 875.000 viewers averaged over all stages (blue 
borders refer to 95% confidence interval)
PREDICTION PER STAGE
Average Peak
1 Sa 4-7 Utrecht – Utrecht 375.199 624.044
2 Su 5-7 Utrecht – Neeltje Jans 475.396 826.234
3 Mo 6-7 Antwerpen – Muur van Hoei 597.986 1.056.892
4 Tu 7-7 Seraing – Cambrai 570.468 997.819
5 We 8-7 Arras – Amiens 404.820 742.540
6 Th 9-7 Abbeville – Le Havre 404.820 742.540
7 Fr 10-7 Livarot – Fougères 404.820 742.540
8 Sa 11-7 Rennes – Mûr-de-Bretagne 495.632 888.768
9 Su 12-7 Vannes – Plumelec 463.221 689.369
10 Tu 14-7 Tarbes – Arette La Pierre Saint Martin 463.668 823.173
11 We 15-7 Pau – Cauterets 579.254 930.994
12 Th 16-7 Lannemezan – Plateau de Beille 579.254 930.994
13 Fr 17-7 Muret – Rodez 436.151 764.100
14 Sa 18-7 Rodez – Mende 495.632 888.768
15 Su 19-7 Mende – Valence 535.544 884.004
16 Mo 20-7 Bourg-De-Péage – Gap 449.732 766.256
17 We 22-7 Digne-les-Bains – Pra Loup 655.559 1.010.896
18 Th 23-7 Gap – Saint-Jean-de-Maurienne 628.042 951.823
19 Fr 24-7 Saint-Jean-de-Maurienne – La Toussuire 655.559 1.010.896
20 Sa 25-7 Modane – L’Alpe d’Huez 669.524 1.073.424
21 Su 26-7 Sèvres - Parijs / Champs-Élysées 568.943 1.026.779
Average over all stages 519.487 874.898
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COMMENTS ON THE PREDICTED 2015 TOUR 
DE FRANCE TV AUDIENCES
• The model probably underestimates the tv interest for the cobblestones stage (stage 4) because last year the 
cobblestones stage was the second best watched stage in Flanders. I think tv audiences for stage 4 will be
well over 600.000 viewers (while only are 570.000 predicted by the model). I also think the Pyrenees stages 
11 & 12 will have higher than predicted tv audiences.
• The overall rise in expected tv audience compared to 2014 is due to:
o the stage profile, such as the fact there is only one time trial (time trials are unpopular with flemish tv 
audiences), a popular cobblestones stage, the Tour de France coming to Belgium and the scheduling of 
many attractive mountain stages on weekdays.
o the anticipated clash between the current ‘big 4’ grand tour contenders
• Remark that the final tv audiences will also depend on yet unpredictable elements like:
o weather conditions in Belgium during the Tour 
o the performance of Belgian riders
o the evolution of the competitive balance (last year, Tour de France TV audiences dropped significantly in 
the last week when it became clear Nibali was unbeatable)
ACCURACY OF PAST PREDICTIONS
For the 84 stages from 2011 to 2014, averaged over all stages a TV audience of 510.624 was predicted, while in reality
the audience equalled 505.702, a difference of 1% only. 
The figure below makes clear there may be important differences from one stage to another, or even from one Tour to
another (see the two tables). These differences are the result of unpredictable elements like the weather or the 
competitive balance as the Tour develops. However, averaged over many stages these unpredictable elements cancel 
each other out, showing the model performs extremely well in predicting Tour de France’s TV audiences.
Average audience
Predicted Actual % diff.
2011 526.364 585.873 11,3%
2012 524.205 522.028 -0,4%
2013 472.061 448.140 -5,1%
2014 519.864 466.768 -10,2%
Peak audience
Predicted Actual % diff.
2011 894.966 919.785 2,8%
2012 849.765 846.459 -0,4%
2013 812.743 n.a. n.a.
2014 893.452 742.859 -16,9%
AVERAGE VIEWING PER TOUR STAGE: 
international comparison 2010-2014
(Peak scores for a region are underscored and given a blue background.)
Regions with complete information 2010 2011 2012 2013 2014
% change 
vs. 2013
% change 
vs. peak
Australia 209 000 318 000 256 000 204 000 182 000 -11% -43%
Flanders (Belgium North) 571 000 586 000 522 000 448 000 467 000 4% -20%
France (France 2, after 15h) 3 286 000 3 760 000 3 400 000 3 980 000 3 800 000 -5% -5%
France (France 3, before 15h) 1 900 000 2 700 000 2 260 000 2 850 000 2 400 000 -16% -16%
The Netherlands (for Dutch tv) 771 000 1 020 000 779 000 745 000 680 000 -9% -33%
United Kingdom 438 000 563 000 705 000 606 000 625 000 3% -11%
United States 456 000 334 000 290 000 287 000 288 000 0% -37%
Wallonia (Belgium South) 231 000 294 000 268 000 200 000 198 000 -1% -33%
Total 7 862 000 9 575 000 8 480 000 9 320 000 8 640 000 -7% -10%
without France 2 676 000 3 115 000 2 820 000 2 490 000 2 440 000 -2% -22%
Regions with missing information for 
some years 2010 2011 2012 2013 2014
% change 
vs. 2013
Denmark n.a. n.a. n.a. n.a. 259 000
Italy 1 090 000 1 027 000 n.a. n.a. 938 000
Spain 769 000 795 000 1 262 000 n.a. 1 218 000
The Netherlands (for Flemish tv) n.a. 90 000 n.a. 94 000 118 000 26%
